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DISCLAIMER 

 The information contained in this presentation is intended solely for your personal reference. Such information is subject to 

change without notice, its accuracy is not guaranteed and it may not contain all material information concerning China Foods 

Limited (the "Company"). They may not be distributed, reproduced or re-distributed or passed on, directly or indirectly, to 

any person, in whole or in part, for any purpose. By participating in this presentation, you agree to be bound by the forgoing 

restrictions. Any failure to comply with these restrictions may constitute a violation of applicable laws and regulations.  

 The information contained in this presentation does not constitute or form part of any offer for sale or subscription of or 

solicitation or invitation of any offer to buy or subscribe for any securities nor shall it or any part of it form the basis for or be 

relied on in connection with any contract or commitment whatsoever.  

 This presentation may contain forward-looking statements. Prospective investors are cautioned that actual results may differ 

materially from those set forth in any forward-looking statements herein.  

 The information contained in these slides herein has not been independently verified. No representation or warranty, 

express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of 

any information or opinion contained herein. The information contained in these slides should be considered in the context 

of the circumstances prevailing at the time and has not been, and will not be, updated to reflect material developments 

which may occur after the date of the presentation. None of the Company, or any of their respective directors, officers, 

employees, agents or advisers shall be in any way responsible for the contents hereof, or shall be liable for any loss arising 

from use of the information contained in these slides herein or otherwise arising in connection therewith. 
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FY2020 Financial Highlights 

2021 Outlook 



20th 
Anniversary 500 

≈ 20000 

Established on 
April 14th, 
2000 

By two Fortune 
500 companies 
COFCO 65% 

Provides ~19,000 
employments 

The Coca-Cola Company 35% 

Volume 

- 2.9% 
Vs PY 

Revenue 

+ 0.4% 
Vs PY 

+ 23% 
Vs PY 

Profit for the year 

Over 10K 

Sales Rep 

Almost 1.6M 

Customer Serviced 

19 bottling plants           19 provincial markets   

81% land of China        50% population of Mainland China 

Today’s China Foods 
COFCO Coca-Cola Beverages Limited, a subsidiary of China Foods Limited. 
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To be a total beverage company 

 Rich Portfolio in brands and products:10 categories, 20 brands 
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2020 Strategic Framework 

To Be World-Class Bottler 

BUSINESS 
OPTIMIZATION 

 Revenue growth 
higher than that of 
sales volume, profit 
growth higher than 
that of revenue 

 Continue to 
improve input-
output ratio, asset 
and labour 
productivity 

GLOBALIZATION 
 Learn from and 

benchmark against 
world-class 
bottlers and 
beverage 
companies, 
moving towards to 
be one of them 

 Implement 
national one belt 
one road policy, 
optimize import 
water business 

RISK 
CONTAINMENT 
 Reduce quality, safety, 

and environmental 
issues 

 Reduce high-risk 
operating items 

 Eliminate any 
violation of the 
party's requirements 
and corruption 
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2020 Business Results Review – Revenue 
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2020 

17,249 

6,825.6 

39.6% 

1,242.7 

7.2% 

1,817.6 

10.5% 

Revenue 

GP 

GP ratio 

Adjusted EBIT 

Adjusted EBIT margin 

Adjusted EBITDA 

Adjusted EBITDA margin 

2019 

17,172 

6,274.0 

36.5% 

1,025.2 

6.0% 

1,544.9 

9.0% 

+/- 

+0.5% 

+8.8% 

+3.1ppt 

+21.2% 

+1.2ppt 

+17.6% 

+1.5ppt 

RMB million 

2020 Financial Highlights 
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Volume 
GR % vs. PY 

Revenue 
GR % vs. PY 

Value Share 
20 DEC. vs. PY 

+ 3% 

+ 4% 

- 0.1% 

New Products 

Expand Choice 

Schweppes 
 Peach & Bitter Lemon  Smart Litchi 

Fanta  
Jasmine & Peach/ 

Chocolate &Banana 
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Ju
ic

e
 

Volume 
GR % vs. PY 

Revenue 
GR % vs. PY 

- 11% 

- 11% 

+ 0.8% 

Value Share 
20 DEC. vs. PY 

New Products 

Hawthorn  Coconut Peach 
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Expand Choice 
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Volume 
GR % vs. PY 

Revenue 
GR % vs. PY 

Value Share 
20 DEC. vs. PY 

- 12% 

- 14% 

No change 

Household consumption opportunities 

New Brand &Products 
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Fruit Water 
Peach & Lemon 
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Focus on key channels 

Dragon Tea (lemon) 

New Product 
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Volume 
GR % vs. PY 

Revenue 
GR % vs. PY 

＋ 2% 

＋ 5% 

Dragon Gold (Classic) 
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RTD Coffee 

New Products 

RTD Tea New Package New Products 
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Revenue 
GR % vs. PY 

＋ 136% 

Revenue 
GR % vs. PY 

＋ 94% 

Latte Americano Caramel Latte 
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Lean 
growth 

Balanced 
Develop-

ment 

Transform
-ation & 

Upgrading 

High-quality & Sustainable Development 

Enhance 
Efficiency 

Innovation System Openness 
Improve 
Quality 

14th Five-year Plan 
Look into the future, 

transformation and upgrading  

• In 2021, China Foods will actively 

grasp the historical opportunity of 

consumption upgrading and 

deepening reform, via optimize 

the growth momentum, transform 

the development mode, enhance 

the competitive advantages, 

implement the five new 

development concepts of ‘Improve 

quality, enhance efficiency, 

innovation, system and openness’, 

deeply implement the three 

strategies  of ‘lean growth, 

balanced development, 

transformation and upgrading’, to 

achieve high-quality and 

sustainable development goal. 
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New Products Launched by Q1 2021 
Light Sparkling 
 (SS PET/ Sleek Can) 

Chunyue Soda Water 



Thanks! 

18 


