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The information contained in this presentation is intended solely for
your personal reference. Such information is subject to change without
notice, its accuracy is not guaranteed and it may not contain all
material information concerning China Foods Limited. They may not
be distributed, reproduced or re-distributed or passed on, directly or
indirectly, to any person, in whole or in part, for any purpose.
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This presentation may contain forward-looking statements.
Prospective investors are cautioned that actual results may differ
materially from those set forth in any forward-looking statements
herein.
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The information contained in this presentation does not constitute or
form part of any offer for sale or subscription of or solicitation or
invitation of any offer to buy or subscribe for any securities nor shall it
or any part of it form the basis for or be relied on in connection with
any contract or commitment whatsoever.
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The information contained in these slides herein has not been
independently verified. No representation or warranty, express or
implied, is made as to, and no reliance should be placed on, the
fairness, accuracy, completeness or correctness of any information or
opinion contained herein.
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2026H1 Financial Highlights

2026 3£ WRIEIRIK, FiIBeIHhS
2026H1: Solid sales growth achieving a record-breaking profit

127.6{¢ 10.6{¢ 8.1{ZHx¥8

AN RECFFIRIBR HEIRK
RILLFSRIEK +4.0% RILEIEK +8.0% RILLIETK +9.6%

Rev. RMB 12.76bn, YoY +4.0% Net profit RMB 1.06bn, YoY +8.0% Sales volume 810MUC, +9.6%
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Business overview

« 10KERR: AK. SRt 7K. BEE. UNMEE. 3. IhEE. B
o). 1EYIEFIZLH
10 Categories: Soda, juice, water, energy, coffee, tea,
functional, sports, plant, and dairy

- 198XIFEBE, 400+ iZAtA
* 19 Provinces, 400+ Cities coverage

RRAOER
« 25NmhEARES COFCO

25 Brands matrix

CocaCola

 FAIZEAVER
Newly established BU

- SEINMENZ TR
Diversified high-value-added new health
products

- EFERIRIEERAIEETE

A key strategic initiative as a new growth engine

Ceetoly |

- MTELLESRIAR, FTEEFHE NG
New retail membership online ecosystem, delivering a
superior consumer experience

- £ &7BZ= Omn-platform coverage

- EEWIRIAR

National wide logistics

HRiRER

COFCO . BEXTAFEWE
Zhishan g Smart self-service retail format

« £I783%& & Full-scenario coverage

SRR

End-to-end services

/s iR

Y COFCO
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Business Review - China Food

AFEFRRIZRBBIRK

Growth in both net profit and net margin despite significant market headwinds

EBITDA: +6.0%

, RS SRR R TIBE . (s
II ¥ F1iE Net profit: +8.0% PR LTI ET, ASAhSEE SRS En

1824, SCHIEBITDA | Highje
FFUZE Net margin: +0.3ppt 5%, S0 L

Facing competitive pressure and cost inflation, we

o W achieved counter-trend EBITDA and net profit
w Sales volume \I Sales Expense Rate gains by tightening expense ratios and streamlining
+9 6% I_I_[._ “1.7% operations.
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Business Review - Beverage A

K BbmRIBEIRK, elFmARS moe
Soda: Core Steady, Innovation Breakthrough

U\ ZRER (o] o5

Revenue overview

ad

95.8{Z7t, [k +2.1%

RMB 9.58bn, YoY +2.1%

$HE= (Sales volume) [EEE+8.5%
2R3 (operating profit) [EEL+8.0%

p
TOTF +3.7%

Coca-cola

ZHEAIOn s

Coca-cola zero

ik +3.2%

Fanta

THESIk +60.2%

Fanta zero

+10.5%

2O mRHETRLE =TT
Core category revenue posted steady growth

EEZMITIER: 2RELH, FES
ZiNESREIRE

Sprite Lemon Tea: Launched across
all channels

maETT: R ET, SiRCEN SR
EEINNARIR

Prebiotics: Newly relaunched, with
premium pricing for foodservice and
spicy-food scenarios

B R RAHEITIEIR . ESRCVSRIERT
BRimaEE H S RSIRERRS
CocaCola Zero Lemon — CVS focus,
strong in-store visual merchandising,
and cross-category bundling
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Business Review - Beverage

Bit: JBEMP, FHaSEHMNm

Ceatzty | B bR

Juice: Revitalizing classic brand IP and developing high-margin new products

A U\ ZRER (o] o5

Revenue overview

17.8{¢7c, [EEL +6.3%

RMB 1.78bn, YoY +6.3%

FEBEKRT [B5)L] mEMIDsERtH
i RAE &

Primarily driven by the Qoo brand and
incremental contributions from new
functional juice products

E&JL

(8L BB EER. IPlRARSA
FEFEEAmnhE, MR
101.2%, TaEARTERSR40%BIMNIEE

Qoo: Reinvigorated via grafiiti

events, IP packaging, and goods-based
engagement. YoY sales +101.2%,
contributing 40% of juice category revenue
growth

ESpil
HEECsEETT
g i E RS

[972%1 l oty 7
Minute Maid successfully
launched two new
fortified nutrition

pProducts featuring Vitamin
C and Prebiotics

o FHFERBEMEEIINLG2,200570, B ET

IR IBIKHhL:

6 BHEHEIIGM [ XNEEFTHT310MLALRE |
H1 incremental revenue: RMB 22mn,
building second growth engine

June launch: foodservice-exclusive Double
Lemon 310ml can
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Business Review - Beverage

Qk: RERERS, RRE
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Water: Channel-driven expansion into diverse consumption scenarios

IKEE

ST\ 2R3 ] [5G Ice

Revenue overview Dew

al

6.144Z5c, B +6.5% rar)]

Chun

Yue
RMB 614mn, YoY +6.5%

&

Lohas

SR SR

. HERLRETT12%
.+ HEEFIAT0RER, REREFT49%

. BHR, REES
© SERLEF8%
- B EE, RRBEE

MBS, RBEFEFRIRESP
HEEEFS

o F¥EFWAL21ZTT, BEEE+33%
o FFemdbRE, I, sEde. Wk, 2o

FEMZOTB L [7KER
900mL | #FtREE

- FEEBREEEAERMEMILKXO

* We continued to broaden our distribution coverage, driving

a 12% YoY increase in sales volume. Our distribution
network now covers 700,000 outlets, representing a 49%
rise from the prior year

* Our scenario-driven approach to tap into deeper consumer

needs, delivering an 8% YoY sales volume increase

» Successfully engaged outdoor-focused consumer

groups via activations in special channels, e.g. Alipay
digital promotions, co-branded scenic-spot bottles, and
trasportation

Rev. (H1) reached RMB 121million, YoY +33%

Pioneered the test launch of Aquarius “900mL bottle” in 5
core markets: Beijing, Sichuan, Hebei, Shandong, and
Liaoning

Precisely captured the summer trend for large-size,
value-for-money hydration options
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Business Review - Beverage

BEEIXE: SEMEAIUEK

il

Energy Drinks: Delivered explosive growth

RS IE Revenue growth «D» EMgE= WIAIEE Revenue growth
+53%|ﬁtt£$ Monster Energy +6590

[BETU] ERREFFERINE
- 1B EHRITHETm EOREE ] BFMAENE, HiESERS, 0005 7T
- B [REER—] HFikkE. CVSEMERENEEH, KNIBRTTFEEHTEN

HEIEIK Sales volume growth + Monster: continued category leadership.
+400/ * New sugar-free SKU "Beyond Phantom Purple Grape" (Jan launch) generated RMB
OmtrxeE 50mn in sales, with strong social buzz

« Higher repurchase rate among the youth via "Energy Monday" digital sampling,
CVS intensification, and campus sports marketing

10
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Business Review - Yuexiang Club

I SSHIHRR S REF, LM RIS

Ceetoly |

A new qualitative milestone in both business scale and member assets

12
=) SN EEHR

oty

Yuexiang Club

HEESRERRONEE
FNEEFHER NG
New Retail Membership System

7

N
[ . l WINEB 7.2 (27T, BUSWAIENEE - Revenue: RMB 722mn
RELiEER 9500 5 (+41%) < Platform followers: 95 mn (+41%)
FRIERFARFX 2,490 5 (+169%) - Active users: 24.9mn (+169%)

\ J
( : — ) — ™
ISaitiHmES Tt ZFHBE/BFREMOEL

Ongoing category diversification Omni-channel: Oto 1

- O R=REESE>3,000 5T (+63%) - BE EEFRRIENE] IRFIFE

- FEERE [EEN] HEREEBSRILS, EREd « FAE [MRER] INERBESHESAFRIFNSIR, 5
800 A THIIE EHE IEEEERBEFE 73%, RRBERAILE167%

+ Non-Coca-Cola sales: >RMB 30mn (+63%). * Douyin: flagship store launched

« New brand "Jiyi'ou" + Tmall/JD operations added >RMB * Mini-program "Happy Club” + WeChat Pay discounts:
8mn incremental revenue conversion 73%, orders +167% YoY growth

\§ J J

iR

COFCO

11
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COFCO

APSSEIRT - B (EESE) Certity |
Business Review - COFCO Zhishang (Smart Retail)

HURISEH K, RETTILRIS!

Sustained robust scale growth, and securing a leading position

165,691& 5.74Z5¢ 2,178 /&8
RIELIBIS +48% B _ 0
BEER +220% SRR 276 =ETITON
$HgL4 M HHIARIMAS Tat7s L +9%
165,691 PoS Rev.:RMB 570mn Rev. per POS: RMB 2,178 per

YoY +48%: +22% vs. end of
last year

Direct revenue: YoY +27% month

New entry into 14 cities Non-beverage rev.: RMB YoY +9%

81.9mn

12
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Business Review - Nutrition and Health

AR FFaJH

Strong momentum, bright prospects

—BIEREE)

Officially launched in Jan.

‘mEizm g
=
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L0 o

geav S 108 o s .
O 2.9. 3.85. | Gl 2.9. 3.85.
e

= RA5erkithf

Registration completed in Mar.

—

- KITEFERENRIEMEREE - Self-developed bacterial strain
(patented) by COFCO Nutrition & Health

MBS TREE e kaasiion Research Institute
o RKISFEFREL74NSKU - - leted
1st batch of orders signed in Apr. SR ERIE
* Pipeline: 5 product lines / 17 SKUs

13
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2026 Strategic Outlook: Re-energizing Growth

MEHTF
LA {Ets
S RES
DA TAE R AT B U= SR
SEURRIT SRS
BEEERPRIRA

Grounded in the present,
we pursue progress for stability

Optimized product portfolio

Intensify push on “Zero” SKUs and Monster
Continue exploring emerging channels
Locked in costs of key raw materials

BIRFKRE
RN
RS AL
PIREN: FEREEREERSTA
PSS FEREUNL DEET
B2 BERKIR

Focused on the future,

we strive with purpose for lasting success

Deepen the structure of 3 BUs

» Zhishang: Leading smart lifestyle platform

* Yuexiang Club: Premier online operation
platform

» Nutrition & Health: key growth engines

Ceetily | & B

e
=R
AR HEREE
BIRIRA R AERER
HRFTIRAES R

Anchored in digital-smart transformation,
we lay a foundation of superior quality

Leverage Al to empower end-to-end
operations

Drive data-driven-intelligent decision-making
Build an open ecosystem

R
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[BAIZ AT Q&A Session
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